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COMMERCIAL CONTENT

When creating 
and launching 
a loyalty pro-
gram, Sweete 

uses up-to-date technology 
and a series of time-proven 
steps to make each program 
a success. 

“We are a B2B company and 
lots of people might not realise 
that we are behind the ma-
jority of loyalty campaigns in 
Ireland,” said founder Kathy 
Peyton. 

“We work with lots of mul-
tinationals and some of the 
best brands in the world in 
developing compelling digital 
promotions designed to reach 
their targets in new ways.”

Sweete creates, manages 
and fulfils loyalty solutions for 
clients in the Irish and British 
markets. The company lever-
ages a unique combination of 
strategy, creative, and tech-
nology to effectively reach, 
acquire, engage and retain 
loyal customers for clients 
such as Vodafone and Co-
ca-Cola.

“We create short-term tac-

tical and long-term loyalty 
solutions for clients in the 
Irish and British markets,” 

said Peyton. “What sets us 
apart is that we take care of 
the entire campaign down to 

the execution, management 
and fulfilment of it.” 

Peyton has more than 20 
years of industry knowledge 
specialising in reward, in-
centive and loyalty solutions 
in both the Irish and British 
markets. 

“I got into the industry via 
a British company and set 
up their business in the Irish 
market 20 years ago,” she  
said.

“We’re very proud of our 
technological advancements 
and how we are delivering 
campaigns to our clients. 
We now have the capability 
to integrate with our clients’ 
software to streamline the de-
livery of rewards directly to 
our clients’ customers phone 
handsets. 

“We work with more than 
2,500 partners across the trav-
el, lifestyle and leisure sectors 
our relationship with Odeon 
cinemas has enabled us to de-
liver not only cinema tickets 
but all of our rewards directly 
to customers’ phones. Today’s 
customers are looking for that 

level of access.
“As Ireland’s leading spe-

cialists in reward and loyalty 
solutions, we were delight-
ed to be one of the frontline 

sponsors of the Irish Loyalty 
Awards. There are many fan-
tastic loyalty propositions in 
the Irish market which de-
serve recognition.”

Cutting-edge technology hits the Sweete spot

Brandfire: rewarding business 
of making customers happy
Brandfire is a fully integrat-
ed customer loyalty, incen-
tive and rewards agency. “In 
a nutshell, we are dedicated 
to making customers hap-
py,” said managing director 
Nuala Canning.

In today’s challenging 
economic environment, 
customers are being far 
more selective about how 
and where they spend their 
money. They want to feel 
appreciated and valued, 

which is why rewarding 
loyalty has never been more 
important.

“That’s where we come 
in,” said Canning. “At 
Brandfire, we design, build 
and manage loyalty pro-
grammes across all plat-
forms from online, mobile 
and social media and we 
partner with some of the 
most dynamic technology 
companies to provide inno-
vative loyalty and promo-

tional solutions, including 
points technology, receipt 
recognition, image recog-
nition technology and aug-
mented reality.

“We also create innova-
tive sales promotion cam-
paigns that really motivate 
customers to sign up, buy, 
switch or find out more 
about a brand’s latest of-
fering,” she said. “And our 
rewards catalogue is exten-
sive, from the latest tech-

nology gadgets to movie 
downloads and the ultimate 
pampering experience.

“Drawing from our ex-
perience in loyalty market-
ing, we can easily spot the 
obstacles for our clients,” 
said Canning. “We are de-
termined to do right by our 
clients and offer pricing 
models that eliminate risk. 
We are an agency with in-
tegrity that always puts our 
clients first.”

Kathy Peyton, founder of Sweete

CATEGORY SPONSORS 

Combining 
technology with 
reward pays off 
for WIN |WIN
“There has been a power 
shift between consum-
ers and brands,” said 
WIN |WIN chief execu-
tive James Lenehan. “Big 
brands are now the ones 
being put to the test as 
they must demonstrate 
loyalty to their custom-
ers – turning the tradi-
tional model on its head 
because today’s digital 
world has become much 
more competitive.”
WIN | WIN is an 
award-winning custom-
er loyalty agency located 
in Dublin. “Our mission 
is to help great business-
es to positively influence 
and affect people’s be-
haviour by combining 
technology with re-
ward,” said Lenehan.
“Over 20 years, we have 
built an unrivalled suite 
of platform-based tech-
nologies and a bank of 
rewards that help our 
clients to attract new 
customers and reduce 
customer churn. Our 
solutions combine cut-
ting-edge tech and data 
harvesting with novel 
incentives that appeal to 
both B2B and B2C users. 
Clients choose to work 
with WIN|WIN because 
we are innovative, and 
our pricing model is 
based on measurable 
outcomes.”  
In October 2018, the 
company acquired 
an established loyalty 
business in Stock-
holm. “This is our first 
international acquisi-
tion of an established 
business which has 
been operating since 
2006,” said Lenehan. 
“It serves clients across 
Scandinavia. Having 

acquired the Opinions.
ie market research busi-
ness in 2016, we sold 
this recently and it is be-
ing developed as a key-
stone for a new global 
research agency. We are 
investing the proceeds in 
a variety of new innova-
tive initiatives, including 
our proprietary Pulse 
Loyalty platform, which 
manages programmes 
for dozens of our cus-
tomers.”  
WIN | WIN provides 
proven solutions in 
the specialist areas of 
customer acquisition, 
retention and loyalty, 
including Eir’s customer 
cashback programme. 
“In FMCG, we recently 
launched an exciting 
NPD programme named 
Reward Store for Pfizer,” 
said Lenehan. 
“This is a fully digital re-
tail compliance and re-
ward programme which 
enables Pfizer to moti-
vate, reward and track 
performance across 
their pharmacy partners 
nationwide. We also 
operate the now legend-
ary SuperValu Getaway 
Breaks programme for 
SuperValu.”

‘I
t’s a crowded mar-
ket within the en-
ergy sector, and 
companies need to 
differentiate them-
selves by offering 

added value and rewarding 
loyalty,” said Christopher 
Matthews, CVM & Rewards 
Lead. “This is why we re-
launched SSE Reward earlier 
this year.”  

SSE Reward gives custom-
ers access to discounted tick-
ets to Dublin Zoo, pre-sales 
for the SSE Arena in Belfast 
and the Republic of Ireland’s 
home games in the Aviva 
Stadium, hotel getaways, 
discounted home applianc-
es, and money can’t buy ex-
periences that have included 
waking up with the elephants 
in Dublin Zoo or getting to see 
Snow Patrol at a small inti-
mate gig in London. 

“Customers have respond-
ed positively to what we’re 
doing, and we’ve been test-
ing and learning to see what’s 
truly resonated,” said Mat-
thews. “One of the most pop-
ular rewards has been the 20 
per cent off Dublin Zoo pass. 
As a result, we created a 
dedicated zoo page which 
featured engaging content 
and additional discounts.

“We’re always trying 
to improve things for 
our customers. We’ve 
teamed up with Sony for 
an amazing competition 
to win a trip to Hawaii and 
visit the set of Jumanji: The 
Next Level while taking part 
in some thrill-seeking activ-
ities.”

SSE Airtricity provides 

greener electricity, natural 
gas and essential services to 
homes and businesses across 
Ireland. Since 2008, the com-
pany has invested more than 
€2.5 billion in the develop-
ment of Ireland’s sustain-

able energy infrastructure. 
“As Ireland’s largest sup-

plier of 100 per cent green 
energy, it’s important for us 
to offer rewards from more 
sustainable partners which 
align to our core values, so 
we’re working on that too,” 

said Matthews. 
“We’re delighted to be 
sponsoring the Irish 

Loyalty Awards, 
having won the 
Utilities Loyalty 
Programme of 
the Year at this 
year’s awards, 
we know how 
important it is 
to deliver a best-

in-class reward 
platform and how 

much work goes 
into letting custom-

ers know they’re truly 
valued.”

We know how 
important it is to 
deliver a best-

in-class reward 
platform

WIN |WIN chief 
executive James 
Lenehan

Christopher Matthews, CVM & rewards lead, SSE Reward

Discounts are the order of 
the day with SSE Reward


